
CRÉATION GRAPHIQUE,  DIRECTION ARTISTIQUE  —  DIGITAL, ANIMATION, PRINT

« A LOVE SONG »



WEB MARKETING : « ALWAYS ON MY MIND » 





UX / UI : « HELLO (IS IT ME YOU’RE LOOKING FOR ?) »





MOTION DESIGN : « TAKE ON ME (TAKE ME ON) »





INFOGRAPHIE — DESIGN D’INFORMATION : « GOD ONLY KNOWS »



April 2018

1. THE EYE OF DIGITAL
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EVENTS - PROMOS
SHOP LIST - MAPS

PRACTICAL INFORMATION

METRICS & TRACKING - TOOLS AND SOFTWARE

ECOSYSTEM

TRAFFIC ONLINE

Webtrafic

Site responsive Y/N

% mobile

% SEO

AUDIENCE CONTENT

Quality

Update

Local content

Rich content

REACH
CONSUMER ENGAGEMENT

Web : returning rate

@ : open rate 
& click rate

Social media : 
engament rate 

(share, like, 
comment) 

Reach (organic, 
paid)

PHYSICAL PLACES

NPS

Number of visits

Number of visitors

@ optin volume

@  active 
(0-3 months)

FB Fan volume

% vs physical tra�c

Delivery rate

Open / Click 
< 3 months

1 (3 SC Alegro)
New version will be fully 
mobile responsive.
12 237
781 726
110 744
New 2018 : 1 bimonthly NL 
per shopping center

PORTUGAL

2

1 097 000
6 747 808
392 335
1 NL / week
1

FRANCE

1 (27 URL) + 1 blog

22 246
132 623
1 NL / month

SPAIN

No NL

UKRAINE

Website : RT Mart

TAIWANRUSSIA CHINA

2

11000
2017: 14000 / month
16000
1 emailing / week.

LUXEMBOURG

1 for all shopping mall. 

39 000
1 220 000 
343 281 Fans
1

ITALY

4 + 1 blog

42 648
4 621 638 
65 438
1 NL / quarter
1

POLAND

A webplaform for 
all shopping center.

143 000
264 000 
125 000 
1 NL / month 

HUNGARY

2.  New in 2018

 30 710
201 000 
135 799

ROMANIA

4 (2 platform)

TBC
351 545
9 269 Fans
Frequence NL TBC
1

Num of Web platform                        Responsive                        Not responsive                        Email base                        Web tra�c                        Num of fans                        Mobile app

Local 
information 

Advertising 
space

Personal 
shopper

Gift 
card

Loyalty 
card

Editorial 
content

Influencers 
content di�usion

Broadcast 
job postings 

Customer 
feedback

2. WORLD MAP

(figures 2017)

3. POCs FOR CUSTOMERS

CORTEX 

KEY LEARNING

Lock the customer 
in the loop

Make your customers play… 
to win.

Communicate as close as 
possible to the needs

Not only focus on services, 
focus on communication

Do not substitute to 
retailers, create new value

6 
COUNTRIES

20 
SHOPPING CENTERS

14
POCs

Cortex POCs directly involve

An approach to build customer and tenants knowledge and relationship 
in link with Immochan vision (Fev - Oct 2017)

and more than 15 project managers liaising with multiple departments 
(leasing, development, corporate IT, local mall directors…)

And also Cortex brings a  new dynamic in our teams that is only the first 
step of our cultural and digital transformation

Progressive Web Apps (PWAs) are web applications that are regular web 
pages or websites, but can appear to the user like traditional applications or 
native mobile applications.

The application type attempts to combine features offered by most modern 
browsers with the benefits of a mobile experience.

Up to 5 teams out of the selected top 10 
will then have the chance to test their POC 

in their selected countries 
(POC value of 50K€ each).

PHASE 1
APPLICATION

PHASE

PHASE 2
MENTORING AND
COLLABORATION

PHASE 3
GRAND FINAL 

PITCH

JANUARY 19th  MARCH 26th APRIL 9th MAY 13th JUNE 26th

PLANNING OF THE 
BEYOND RETAIL INNOVATION

SQUARE

Building the platform 
PWA in collaboration 
with the pilot centers

Testing the first PWA 
version on 4 pilot centers 

with real content 

Evolve this first 
version 

Key performance 
indicator analysis 

Building new features 
et deploying

FEB › JUN JUL JUL › SEP SEP SEP › DEC

PWA

16 592 170
Visits on website

15
Webplatforms

1 394 309
Email database

1 325 793
Fans

(without Russia, Chine, Taïwan, figures 2017)

4. KEY FIGURES

802 420 259
Visits on shopping mall



PRINT : « (I’M A) PART TIME LOVER » 



126 athlètes français, 
engagés dans 17 disciplines

ON COMPTE LES MÉDAILLES !
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ARNAUD
ASSOUMANI 

ET L’ÉQUIPE DE FRANCE 
PARALYMPIQUE À RIO

• Saute 7,91 m en longueur, 
• Court  le 100 m 

en 10,95 secondes
• Saute 14,28 m au triple saut 

ARNAUD 
ASSOUMANI

soutient

6% 
C’EST LE RATIO MINIMUM 
DE TRAVAILLEURS 
HANDICAPÉS 
DANS VOS ÉQUIPES. 

Boulanger est sous ce ratio. 
Lorente ditatiis qui conecto 
repudis niet utemque perci-
pientis num eatiae poriberfe-
ria veles es iduciis sequibus ut 
re volor utemque percipientis 
num eatiae poriberferia veles. 

Ce n’est pas compliqué : 
1.D’autres enseignes l’ont fait
2. Autre raison

RELEVONS CE DÉFI !
PLUS D’INFORMATION SUR WWW.BOULANGER.COM

« Udis volor aut velia cus 
solore conserf eremolu 
ptiandere Lorente ditatiis qui 
conecto repudis. »

Frederic Potier, DM
Faches-Thumesnil (59)

ET VOUS ? 
QUEL EST 
VOTRE DÉFI ?

BRONZE ARGENT OR



LOGOS : « KNOWING ME, KNOWING YOU » 



Kemmel
prod

BlingBlang
prod

Corporate audiovisual production

Creative audiovisual production



PICTOGRAMMES : « I JUST CAN’T GET ENOUGH (I JUST CAN’T GET ENOUGH) »



JOB



« DO YOU LOVE ME ? »

06 78 09 16 09 — ME@NOELMALICET.COM — NOELMALICET.COM


